BRI A
2025 SEMTAARERBEEZRMR (ERX) KRB ( A% )

3 \,E’,
FERM 35T o 150 o

FHE BAR: BIEIAL (KiE) .

AR ORAMRLMALYEEFR; OMALEXABEEMA L, BERAKMARERK LY
#; ORRMMA GBI —AEN KT X

—. REFFE GL10/ &, B/ME3 45, L3059
TR LA R SCARERI B RS, AUS Y SE R ], A4S
N TR
CIESE5 9,35
SRR
“—a—7 (B
A A
FEALBIL S
B At
LFE LY
- R OR A
10. HARES b
=, ATFEE G4 E, BB 1045, FE405D)
Lﬁ%tle:qQSZ’]ﬁzé] R S
- REYRE CREIRITIRAT IR S, P4 e e ), IEALN O RSN, o RIS Hh )
%,E%W%ﬂﬁ%ﬁ%%%ﬁﬂo
2. BESAER Y UG NER—MRRIE G, &SRS NERZT BA . (R ITRME, 2
5 ) UATEAE N 23k ERESR A
3. AR EBUFAMAR, FHLRNARA S, AR RRRZUNH, FE R &ALk BA R TR R ALY
R
4. IEWHA/RSCRIMANLER T IR A —RE, Soa BRI 7 AN s R i, REAATE g,
B, B, B2E, REARMNEBRA. B, 2R RHEEE.
=L CRBRHEE G2 B, B 204, Ft40 D
1 VB DA R SCB TR BB RIS A R 95

\990.\‘9\9‘:“?’!\’.”

HRe Wik

WtiE, “wE, REE. 7 EFSNE TE, U, “WEIUMET L. REE, AEES). 7
KEMILA & BIMEIMT JIA LRSS B . ERUH &, AFdgE, ST LR Ex. &
e MM, ENE RN, WACRELRW, AR, RiFibfh. BB WAL BADNE.
T BAR DR, REAANAM, B ERISIEL, RIS TR, WA, TR gE,
PGAA G, MARS 7. HAPTE%E L, PO R, IR B 1A 2 Gl B 5E IRE
T XNIRAE WK E R, FRIEARRIR Tk 1. JOEEHET 7, amE R, BianANERL. &
FANEIS, A AR FAERGE T .
2. TR DR BB RS 21 O

Youth is not a time of life; it is a state of mind; it is not a matter of rosy cheeks, red lips and supple knees;
it is a matter of the will, a quality of the imagination, a vigor of the emotions; it is the freshness of the deep
springs of life.
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Youth means a temperamental predominance of courage over timidity, of the appetite for adventure over
the love of ease. This often exists in a man of 60 more than a boy of 20. Nobody grows old merely by a number
of years. We grow old by deserting our ideals.

Years may wrinkle the skin, but to give up enthusiasm wrinkles the soul. Worry, fear, self-distrust bows the
heart and turns the spirit back to dust.

Whether 60 or 16, there is in every human being’s heart the lure of wonders, the unfailing appetite for
what’s next and the joy of the game of living. In the center of your heart and my heart, there is a wireless
station; so long as it receives messages of beauty, hope, courage and power from man and from the infinite, so
long as you are young.

When your aerials are down, and your spirit is covered with snows of cynicism and the ice of pessimism,
then you’ve grown old, even at 20; but as long as your aerials are up, to catch waves of optimism, there’s hope
you may die young at 80.
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I have been working in China for three years. I am deeply impressed by the differences in business
communication style between Chinese and American businessmen. I think there are at least two differences in
the way of businesspeople communication between Chinese and American businesspeople. First, Chinese
businessmen tend to have business negotiations in a rather indirect manner, as opposed to the more direct
manner of American businesspeople. The Chinese take time to learn if their prospective business contacts are
really reliable, for example, by inviting them to a party and socializing with them. In contrast, Americans
usually act with the get-down-to-business-first mentality. Second, the decision-making process of Chinese
companies is generally slow and time-consuming. This is because most Chinese companies keep to the
“bottom-up, then top-down and then bottom-up” decision-making principle which involves many people at
different levels. American companies, on the other hand, usually operate with quick decisions made by the top
management. | hope American businesspeople in China will understand these differences in business practices
and adjust to the Chinese way.

Talking about worker’s attitude toward their work, I think most Chinese view work as essential for having
membership in a community. They believe that work allows them to have the sense of belonging in a
community. In other words, work is necessary for them to gain social acceptance in the society. That is why
many Chinese managers and employees work so hard to maintain their positions in their companies. Also, they
see work as the most important thing in life. That is, they have tried to find the meaning of life through their
jobs. While the Chinese work ethic is based on social pressure and community belonging, the American work
ethic seems to be more individual oriented. Traditionally, we value the results and accomplishments of work
more than its process. I’'m very impressed by the obvious strong sense of dedication of the jobs among the older
Chinese employees.
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